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BBEJEHHUE

BaxHpIM KOMIIOHEHTOM B 00y4e HOCTPAHHOMY SI3bIKY B CTPOUTEIHLHOM
By3¢ SBISIETCS  OBJaJeHHE O0a30BE NOHATUSMH, 3HAHUE TEXHOJOTUU
CTPOUTEIBHOIO  IMPOU3BOJCTBA, UYTO HEOOXOOMMO ISl  CTYIEHTOB  BCEX
cnenuanbHocTei. Ho g cryaeHTtoB  cnenuanbHOCcTH  «MIHHOBaTMkKa B
CTPOUTENHCTBE» HEOOXOAMMBI elle Ooyee IMMUPOKHE 3HAHWUS M TPEACTABICHUS O
Pa3BUTHH COBPEMEHHBIX TEXHOJOTHH, WX NPUMEHEHUH B PA3IMUYHBIX O00JACTIX
CTPOUTEIHCTBA.

B cBsi3u ¢ 3TUM B TaHHBIX METOAMYECKUX YKa3aHUSIX MPEACTABICHBI TEKCTHI
OCBEIIAIOIINe BONPOCHl MHHOBATHKHM, €€ MCTOYHHMKH, LEeTd U 3aJauH,
pacKpbIBAIOLIUE CYTh MHHOBALMOHHOI'O IIPOIIECCa.

Pa3HooOpas3Hbie ymnpakHEHHUS CIOCOOCTBYIOT MPOAYKTUBHOMY YCBOEHHIO
JEKCUYECKUX €IMHMII TI0 TeMaM, 0c000e BHUMAaHUE YAENsAeTCs MHTEPHAIMOHAILHOM
JIEKCUKE U Pa3BUTHIO PEUYEBBIX HABBIKOB B IPO(eCcCHOHAIbHOMU chepe.

3ananus Ha U3BJICUEHHUE KIIOUEBOM nHpopManmu GopMupyoT pedepaTuBHbIC
HaBbIKM M HECYT NPUKJIATHOW Xapakrep. YTNpPaXHEHUA IO Npo(ecCHOHAIBHOMY
IEPEBOAYy  CHOCOOCTBYIOT  pPa3BUTHIO  KOHLENITyaJbHOIO  MBIIUICHUS,  a
CaMOCTOSITETIbHBIC TOMCKOBBIC 3aJaHMsI BaXKHBI JJIS1 MPHOOPETEHUS W Pa3BUTHS
HaBBIKOB ITOKCKa MaTepuaia B IHTepHETE U CaMOCTOSTEIbHONU PabOThI C HUM.

JlanHast Meronuyeckas pa3paOoTKa SIBJIIETCS AaKTyaJIbHOM Ui CTYAEHTOB
cnenuanbHOCTH «VIHHOBaTHMKa B CTPOMTENBCTBE», TaKXKE€  OHAa MOXKET OBITh
MHTEpecHa U IoJjie3Ha 0oJiee MIUPOKOMY KPYTy CTYIEHTOB APYTUX CHELHaTIbHOCTEH,
MOCKOJIBbKY MpeAiaraeT oOMMpPHYIO TO3HABATEIbHYIO HH()OPMAIIHIO.



LESSON 1. WHAT IS INNOVATION?

YpaxHeHus
I.HepeBe)mTe Ha pyCCKl/Iﬁ A3BIK CJI0OBA C HHTEPHAIUMOHAJIBbHBIMHA KOPHAMMN.
Innovation, form, electronic , encyclopedia, act, process, idea, method, service,
economics, business, design, technology, sociology, product, revolutionary,
organization, policy, positive, fundamental, effective, market.

2.YTto Takoe «nHHOBauus» B Bamem npeacraBaennu? [Ipouuraiite 3nurpad x
TEKCTY U MOCTApaiiTech 00bACHUTH 3HAYECHHE ITOI0 MOHATHUSA NMPH IOM OLIH
caenymomux cjos: idea, to be the first, to understand, to create, to feel.

3.00pa3yiiTe 0T CJAeIyIOIUX T[JarejoB CyllecCTBUTE/JbHbIE NPH TOMOIIHU
cypduxca —tion. [lepeBenure UX HA PyCCKHii A3BIK.

Oopaszen: to locate — location; pacronarate — pacmoyioxeHue

To prevent, to coordinate, to produce, to apply, to protect, to operate, to form, to
install, to construct.

4. HaiinuTe B TeKCTe CylleCTBUTEIbHBIE ¢ cypdurcom —tion, oT KAKUX IJ1arojioB
OHH 00pa30BaHbI?

5.IlepeBeauTe ciaenywIue NpeaioKeHusi, odpaiiasi BHUMaHue Ha rJarou to be:
1. Innovation is an important topic in the study of economics, business,
entrepreneurship, design, technology, sociology, and engineering. 2. Innovation is
considered a major driver of the economy.3. The goal of innovation is positive
change, to make someone or something better. 4. Innovation leading to increased
productivity is the fundamental source of increasing wealth in an economy. 5.
Innovation is the creation of better or more effective products, processes, services,
technologies, or ideas that are accepted by markets, governments, and society.

6.0T1paboTaiiTe NpoOU3HOIIEHHE HOBBIX /IJIsl BAC CJI0B M 3aTIOMHUTE UX:

to derive — mpoucxoauTh value — eHHOCTh, 3HAYNMOCTb
SOUrce — UCTOYHUK goal — tenb

improvement — yiydmienue wealth — Gimarococrosiaue

to introduce — BBOAKTD, BHEAPSATH to accept — npuHUMATH
successful — ycnemHbrii society — o01ecTBO

to increase — yBenmu4uBaTh invention - u3o0peTeHme

to refer — OTHOCUTLBECA K, CChIIIATHCA Ha
substantially — smaunTensHo,
CYILIECTBEHHO


http://en.wikipedia.org/wiki/Product_%28business%29
http://en.wikipedia.org/wiki/Procedure_%28term%29
http://en.wikipedia.org/wiki/Service_%28economics%29
http://en.wikipedia.org/wiki/Technologies
http://en.wikipedia.org/wiki/Idea
http://en.wikipedia.org/wiki/Market
http://en.wikipedia.org/wiki/Government
http://en.wikipedia.org/wiki/Society

7. BHMMAaTeJIbHO NMPOYMTANTE TEKCT U NepeBeanTe ero. Baxkna 1u MHHOBaTHKAa B
CTPONTENBLCTBE U KaK Bbl ee npeacrasJisere B 3TOH oTpacn?

TEXT: WHAT IS INNOVATION?

“All great discoveries are made by men
whose feelings run ahead of their
thinking”

(Charles Parkhurst)

The word innovation derives from the Latin word innovatus, which is the noun
form of innovare "to renew or change," stemming from in—"into" + novus—"new".

The electronic encyclopedia gives several classic definitions of innovation
from different sources. They are as follows:

The process of making improvements by introducing something new.
The act of introducing something new.
The introduction of something new.
A new idea, method or service.
The successful exploitation of new ideas.
e Change that creates a new dimension of performance.

Innovation is an important topic in the study of economics, business,
entrepreneurship, design, technology, sociology, and engineering. Innovation is also
considered a major driver of the economy, especially when it leads to new product
categories or increasing productivity.

It may refer to revolutionary changes in thinking, products, processes, or
organizations.

In many fields, such as the arts, economics and government policy, something
new must be substantially different to be innovative. In economics the change must
increase value, customer value, or producer value. The goal of innovation is positive
change, to make someone or something better. Innovation leading to increased
productivity is the fundamental source of increasing wealth in an economy.

While summing it up we can say that innovation is the creation of better or
more effective products, processes, services, technologies, or ideas that are accepted
by markets, governments, and society. Innovation differs from invention in that
innovation refers to the use of a new idea or method, whereas invention refers more
directly to the creation of the idea or method itself.

8.BcTraBbTe Hy’KHOE 10 CMBICJIY CJI0OBO U3 IPUBEIEHHBIX B CKOOKAX.

1. The word (innovating, innovate, innovation) derives from the Latin word
innovates. 2. Innovation is the (introduction, introduce, introduced) of something
new. 3. Innovation refers to revolutionary changes in thinking, products, processes, or
(organized, organizations, organizer). 4. Innovation is the (creativity, creation,


http://en.wikipedia.org/wiki/Product_%28business%29
http://en.wikipedia.org/wiki/Procedure_%28term%29
http://en.wikipedia.org/wiki/Service_%28economics%29
http://en.wikipedia.org/wiki/Technologies
http://en.wikipedia.org/wiki/Idea
http://en.wikipedia.org/wiki/Market
http://en.wikipedia.org/wiki/Government
http://en.wikipedia.org/wiki/Society
http://en.wikipedia.org/wiki/Invention

created) of better or more effective products, processes etc. 5. We can give several
classic (define, defining, definitions) of innovation from different sources.

9.3akoHuYHTE MpENJI0KEHNHE B COOTBETCTBHHU € NMPEII0KeHHBIMH BapUAHTAMU U
COIJIaCHO COEP KAaHUI0 TEKCTA.
Innovation is ...

a) creation ... g) method ...

b) use ... h) service ...

C) source ... 1) idea ...

d) process ... J) driver ...

e) introduction ... k) change ...
f)act ... ) exploitation ...

10.A Temeppb 4YTO TakOe «MHHOBALMSD> B BalleM npeacraBjieHun? U3meHunoch
JHM OHO mocje mnpouteHusi Tekcra? IlonTBepauTe cBOe MHEHHEe LMTATAMM W3
BBILICYKA3AHHOI' 0 TEKCTA.

11.11epex Bamu nBa onpenenenus. IllepeBennre nx Ha aHrJaniickuii A3pIKk. Kakoe
U3 HUX, HA Ball B3IJIsl/l, Han0oJiee OTPA’KAaeT CYIHOCTh JTAHHOT O MOHATUSA?
NunoBanus (aHri. innovation) — 5TO BHEIPEHHOE HOBIIIECTBO, 0OECIICUHUBAIOIIIECE
KaueCTBEHHBIN POCT d(PPEKTUBHOCTU TPOIIECCOB WM MPOIYKIIHH, BOCTPEOOBAHHOE
PBIHKOM. SIBIsieTCS KOHEYHBIM PEe3yJIbTaTOM HWHTEIUIEKTYaIbHOW JEesTEeIbHOCTH
YelioBeKa, ero (aHTa3uu, TBOPYECKOTO TPOIECCa, OTKPBITHH, H300peTeHUl U
panyoHaIN3aLH.

NHHOBanMss — 3TO HE BCAKOE HOBIIECTBO WJIM HOBOBBEACHHE, a TOJBKO TaKoe,
KOTOPOE CEPbE3HO MOBHITIAET Y(PPEKTUBHOCTD JIEHCTBYIOIIEH CUCTEMBI.

LESSON 2. SOURCES OF INNOVATION
YnpaxHeHust

1 Kakue aHrJMiicKue COOTBETCTBHMS NPHBEIEHHBIM HHKE PYCCKHM CJIOBaM
MOKHO HAIiTH B TekcTe?

WHHoBamusi, CTPYyKTypa, MOJENb, TPAAUIMOHHBIA, OW3HEC, KOMMAaHUS, MPOAYKT,
MPOEKT,  CTaOMIBHOCTh,  A((PEeKTUBHBIN, APPEKTUBHOCTH,  OrpaHUUYEHHBIMH,
¢buHAHCOBBIM,  TUM,  pecypchl,  ¢GakTop.  IKOHOMUYHBIH,  OpraHu3aius,
IPOMBILUIEHHOCTh,  Mpo0JieMa,  TEXHOJIOTHs,  MOTCHLMAJIbHBIM,  IpOLEcC,
OpPraHU3alMOHHBIN, KPEATUBHBIM, IPYIINA, MUCCHSI, PEryJIsipHBINA, OOILIEHHUE.

2.00pa3yiiTe nmpujararejibHble OT NPHUBEJICHHBIX HHKE CJIOB NPH MOMOIIH
cybpuxcos —al, -ful, -ive.
Success, organization, industry, technology, create, communicate, tradition, innovate.


http://en.wikipedia.org/wiki/Product_%28business%29
http://en.wikipedia.org/wiki/Procedure_%28term%29

3.YTto HCOﬁXOIII/IMO OJIA 06pa30BaHl/lﬂ OoTpUHATC/IBHBIX H BOIIPOCUTEC/IbHBIX
npemioxkennii B Simple Active? B cooTBeTcTBME ¢ NPpHBEIEHHBIM 00pa3IoM
npeodpasyiite yTBepAWTEeJIbHbIE TpeIJIoKeHHsT B  OTpUUATEJIbHbIE W
BOIIPOCUTETIbHBIC.

Oopazen: A person innovates in order to sell the innovation. — A person does not
innovate in order to buy the innovation. Does a person innovate in order to sell the
invention?

1.A company develops an innovation for their own use. 2. Existing products meet
their own needs. 3. Sometimes user-innovators become entrepreneurs. 4. Innovators
trade their innovation. 5. The most successful innovation occurs at the boundaries of
organizations and industries. 6. The needs of users and the potential of technologies
are linked together in a creative process. 7. The individuals are unified by a common
mission. 8. Small businesses face a number of obstacles to effective innovation.

4. BplyunTe He00XO0aUMBbIe J1J151 IOHMMAHUA TeMbI CJI0BA.

to recognize — y3naBathb to unify — oObeTHHSTH

to sell — mpogaBath common — o0t

end-User — KOHEYHBIH MMOJIb30BATEIb to face —crankuBarbcs

to develop — pazBuBarh obstacle — mpensitcTBUE

to meet the needs —orBeuars obvious —oueBuIHBII

NOTPEOHOCTAM to promote —IIPOJBUIaTh,
to trade — Toprosath CIIOCOOCTBOBATH

t0 OCCUI — TPOUCXOIUTH, CIY4AThCA support —nogaepkka (1oA1epKUBATH)
boundary — rpanuia OWNer -Bjajernerl

to be linked —ObITH CBSI3aHHBIM C
to challenge — 6pocatb BbI30B

5.Haiiaure COOTBETCTBUA:

1. manufacturer innovation a) 001Iast MUCCHS

2. end-user innovation 0) yemoBeUeCKHe pecypcehbl

3. linear model B) MHHOBAITUS TPOU3BOIUTEIIS
4. existing products I') MOTPeOHOCTH MOJIb30BaTENEH
5. needs of users 1) OpraHM3aIoOHHas CTPYKTypa
6. creative process €) CyILECTBYIOLIUE U3JENUs

7. organizational structure ) JIMHEIHAs MOJICITb

8. common mission 3) pAI IPETIATCTBUIN

9. a number of obstacles 1) HHHOBAITUSI KOHEYHOTO
10.manpower resources. MOJIb30BATES

11. small business owner J) BIaiesier] Majioro Ou3Heca


http://en.wikipedia.org/wiki/Entrepreneur
http://www.answers.com/topic/manpower-resources

6.1lpountaiite U mepeBenuTe TekcT. Kakoii HMCTOYHMK WHHOBAIMM, HA Balll
B3IJIs1]1, HanOoJ1iee 3pPpexTUBEH?

TEXT: SOURCES OF INNOVATION

There are several sources of innovation. In the linear model of innovation the
traditionally recognized source is manufacturer innovation. This is where an agent
(person or business) innovates in order to sell the innovation. Another source of
innovation, only now becoming widely recognized, is end-user innovation. This is
where an agent (person or company) develops an innovation for their own use
because existing products do not meet their needs. Sometimes user-innovators may
become entrepreneurs, selling their product, they may trade their innovation.

Much of the most successful innovation occurs at the boundaries of

organizations and industries where the problems and needs of users, and the potential
of technologies can be linked together in a creative process that challenges both.
Here is no standard blueprint for these networks, because they are shaped by a
company's business goals and organizational structure. However, the individuals who
make up these groups are unified by a common mission and are in regular
communication.

Small businesses face a number of obstacles to effective innovation, the most
obvious being limited financial, knowledge, and manpower resources. In fact, one of
the most important factors in promoting company-wide innovation is the support of
the small business owner.

7. 3akoHuuTe NMPEAJTOKEHUA B COOTBETCTBHUHU C COAECPKAHUEM TECKCTA.

1. In the linear model of innovation the traditionally recognized source is ... .
2. An agent innovates in order to ... . 3. In end-user innovation an agent develops an
innovation for ... . 4. Sometimes user-innovators may become ... . 5. The problems
and needs of users, and the potential of technologies can be linked together ina ... .
6. The individuals are unified by a common mission and are in ... . 7. Small
businesses face different ... . 8. One of the most important factors in promoting
company-wide innovation is the support of ... .

8.IlocTaBbTe BONPOCHI K BhIAEJEHHBIM YACTSAM Mpe/1J0KeHH .

1. In the linear model of innovation the traditionally recognized source is
manufacturer innovation. 2. An agent (person or business) innovates in order to
sell the innovation. 3. A person or a company develop an innovation for their own
use because existing products do not meet their needs. 4. Sometimes user-
innovators may become entrepreneurs. 5. Much of the most successful innovation
occurs at the boundaries of organizations and industries. 6. The problems and
needs of users, and the potential of technologies can be linked together in a creative
process. 7. The individuals who make up these groups are unified by a common
mission. 8. Small businesses face a number of obstacles to effective innovation. 9.


http://en.wikipedia.org/wiki/Linear_model_of_innovation
http://en.wikipedia.org/wiki/Entrepreneur
http://www.answers.com/topic/blueprint
http://www.answers.com/topic/manpower-resources
http://en.wikipedia.org/wiki/Linear_model_of_innovation
http://en.wikipedia.org/wiki/Linear_model_of_innovation
http://en.wikipedia.org/wiki/Entrepreneur

One of the most important factors in promoting company-wide innovation is the
support of the small business owner.

O.IlepeBequTe Ha AHIVIMICKUH A3BIK CJeAyIOIIHe NPeIJ0KeHHs, COrJIacHO
COAEPKAHNIO TEKCTA:

1. CyiiecTByeT HECKOJIBKO HCTOYHUKOB MHHOBALIMH.

2. B nuHEWHOM MOAENM WHHOBAUUM TPAAULHOHHBIM HCTOYHHKOM SIBIIIETCS
WHHOBAIUSL TPOW3BOAMUTEINS, TI€ HWHAWBUJI COBEPIIACT WHHOBAIMIO B LEISAX €€
MIPOJIAXKH.

3. Jlpyro#i HCTOYHUK HHHOBAIMM — WHHOBAIIMS KOHEUHOI'O II0JIh30BaTElIsA, TJIC
WHIUBUJL WM KOMIIaHUS pa3pabaTbiBaeT WHHOBAIMIO JUII  COOCTBEHHOTO
MOJIb30BaHMUSI.

4. lnornia noiab30BaTeIi-HHHOBATOPHI MOTYT CTaTh MPEANPUHUMATEIISIMHU.

5. Campble ycHemiHble WHHOBAIlMM CIIY4alOTCS Ha TpaHUIE OpraHu3anuid u
MPOMBIIIEHHOCTH.

6. IlotpeObHOCTH TOTpeOUTENEH M TEXHOJOTMYECKHI IMOTEHIMAT COCAUHSIOTCA B
TBOPYECKOM TPOIIECCE.

7. Manplii OuW3HeC CTaJKUBAETCA C PSIJAOM MpenarcTBui s 3hPEeKTUBHOM
WHHOBAIINH.

8. DT0 orpaHn4eHHbIe (PUHAHCOBBIC, HHTEIUICKTYAJIbHBIC U YEJIOBEUECKUE PECYPCHI.
9. OmHUM U3 caMbIX BaXKHBIX (DAKTOPOB SIBJSETCS MOMAJIEPXKKA BJIAJENBIIEB MaJIOTro
OusHeca.

10.CocraBbTe mnpeaIOKeHHMs M3 HHUKenpuBeAeHHbIX ciaoB. Iloackaska -
BBIACJICHHOC CJIOBO B Ka)KIIOﬁ CTPOYIKE ABJACTCA HAYAJIOM IIP A0 KCHUA.

- Several, of, are, there, sources.

- Innovates, an, in, innovation, agent, manufacturer, innovation, sell, to.

- Develops, end-user, in, innovation, agent, an, innovation, his, use, for, own.

- Users, potential, of, needs, the, technologies, and, of, together, be, can, linked.

- Innovation, small, obstacles, effective, businesses, face, to, effective, number, of, a.

LESSON 3. NECESSARY ELEMENTS OF INNOVATION
YnpaxHeHus

1./laiire pycckue JKBUBAJICHTHI PUBEICHHbIM HIYKE AHTJIMACKUM CJI0OBAM:
Element, basic, innovation, individual, idea, business, potential, capital, reality, step, to exploit.

2.3anoMHuTe CJ10Ba, HCOﬁXOIlI/IMLIe JJIA IIOHUMaHUA TEKCTA.

value — to explore — riccnenoBats
relationship — orxoreH1e venture — pepysTHe
force — cuna to fail — mpoBaymTECS, TTIOTEPIIETH HEYIATY

previously — rpeIBaprUTeILHO, IPEXK/IE NEecessary - HeOOXOIMMBIIA
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3.1IpounTaiite TEKCT, MepeBeIUTe €ro M CKAKUTe, 4YTO Heo0X0AMMO s
ycnelmHo HHHOBauM ?

TEXT. NECESSARY ELEMENTS OF INNOVATION

There is no value in talking about innovation without talking about both
creativity (having a new idea) and entrepreneurship (getting it done). Further, it’s not
the presence of these two activities that makes innovation successful, but rather the
relationship between them.

Innovation is the basic driving force behind entrepreneurship and the creation
of small businesses. When an individual comes up with an idea that has not
previously been explored, or a niche that larger businesses have not been able to
exploit, he or she may be able to turn that idea into a successful business venture.

Of course, not every new idea has the potential to become a successful
business. And in many cases, individuals with good, marketable ideas fail to come up
with the capital needed to turn their ideas into reality. But innovation is still a
necessary first step for small business success in many instances.

4.Bepubl (True) mau HeBepubl (False) ciaemywmmue yrBep:kaenusi. McnpaBbTe
HeBEpPHbIe, IPeIJI0KUB IPABUJIbHBINA OTBET.

1. Talking about innovation we should mention creativity and market researches.

2. The relationship between creativity and entrepreneurship makes innovation
successful.

3. Entrepreneurship is the basic driving force behind innovation.

4. An individual can turn a new idea into a successful business venture.

5. Every new idea has the potential to become a successful business.

6. Sometimes individuals don’t have the capital needed to turn their ideas into reality.
7. Creativity is the first step for small business success.

S.YcomHuTECh B CONEPKAHMU CJHCAYIOIIMX BbICKA3BIBAHUM, NMPEBPATHB HMX B
o01me BONpPOCHI:

1. The presence of creativity and entrepreneurship makes innovation successful. 2.
Innovation is not the primary driving force. 3. An individual can turn any idea into a
successful business venture. 4. Individuals need the capital to turn their ideas into
reality. 5. Innovation is the first step for small business success.

6.Pacckaxxkure o HCOﬁXO}II/IMbIX IJICEMCHTAX HHHOBAIIlMU U HUX B3aUMOCBA3HU,
HCIIOJIBb3YyA CJICAYIOIIHNE BBIPAXKCHHS .

creativity and entrepreneurship; relationship; makes innovation successful; is the
basic driving force; to turn the idea into a successful business venture; the potential to
become a successful business; the capital needed; to turn the ideas into reality;
necessary first step.


http://www.answers.com/topic/niche
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LESSON 4. GOALS OF INNOVATION
YupaxHeHus
1.Haiiaure B TeKCTe MHTEPHAIMOHAJIbHBIE CJIOBA U NepeBeANTe UX HA PYCCKHUU

A3BIK.

2.HaiiquTe B TeKcTe COOTBETCTBHS NMPHUBEIEHHbIM PycCKUM ¢pa3am:

L[€JIb WHHOBALlMM, OPraHM3allMOHHBIC LIEJIM W 33a4d, 3HAYUTEIBHOE KOJIUYECTBO,
000pOT, BHOCSI U3MEHEHHUS B YTBEPAUBIIHUECS MPOIECCHI, KOJUYECTBO BIOXKEHUM,
CpEAHME BIIOKEHUS, YCOBEPLICHCTBOBAHNE U3IEINH, pa3pabOTKa HOBOTO U3/1EIHsI.

3.BblyuyuTe HOBBIE CJI0BA, BCTPEYAIONIHECs B TEKCTe.

goal —1ienp shareholder —

to achieve — nocturath significant —3HaunTETbHBIN, 3HAYUMBIT
growth — poct turnover —o6opor

to improve - yIIydIIaTh, average —cpeHHmii oKa3aTeb
YCOBEPIIICHCTBOBATH

4.Ilpouyuraiite, nepeBeaure Tekcr. KakoBa, mo-amemy, rJIaBHasg LeJb

HHHOBAIIUU?
TEXT. GOALS OF INNOVATION

The goal of innovation is to create business value by developing ideas from
mind to market. Programs of organizational innovation are typically linked to
organizational goals and objectives, to the business plan, and to market competitive
positioning.

For example, one driver for innovation programs in corporations is to achieve
growth objectives. It is not surprising, therefore, that companies such as General
Electric and Procter & Gamble have embraced the management of innovation
enthusiastically, with the primary goal of driving growth and, consequently,
improving shareholder value.

In general, business organizations spend a significant amount of their turnover
on innovation i.e. making changes to their established products, processes and
services. The amount of investment can vary from as low as a half a percent of
turnover for organizations with a low rate of change to anything over twenty percent
of turnover for organizations with a high rate of change.

The average investment across all types of organizations is four percent. These
goals vary between improvements to products, processes and services and new
product development.

5.3anmonnure NMPONMYCKH MOAXOAAIIIMMHA IO CMBICJTY CJ1I0BaAMU, TaHHBIMH HU/KE.

1. The goal of innovation is ... business value by developing ideas from mind
to market. 2. Business organizations spend a significant amount of their turnover on
... . 3. Goals vary between improvements to ..., processes and services and new


http://www.tripatlas.com/General_Electric
http://www.tripatlas.com/General_Electric
http://www.tripatlas.com/Procter_&_Gamble
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product development. 4. Programs of organizational innovation are linked to
organizational goals and objectives, to the business plan, and to ... .
Market competitive positioning, to create, products, innovation.

6. BoiGepuTe npaBujibHy10 (popmy cjioBa.

1. The goal of innovation is to create/creation business value by developing
ideas from mind to market. 2. Programs of organizational innovation are typically
linked to organizational/organization goals and objectives. 3. Some companies have
the primary goal of driving growth and improvement/improving shareholder value. 4.
Business organizations spend a significant/significance amount of their turnover on
innovation. 5. The amount of investment/investing can vary from a half percent of
turnover to over twenty percent. 6. The average investment across all types of
organizations/organizers is four percent. 7. These goals vary/various between
improvements to products, processes and services and new product development.

7. IlocTaBbTE pPasaeJauTeJIbHbIC BOIIPOCHI K CJCAYIOIIUM MPEAT0KCHUSIM.
Oopazen: Every new idea has the potential to become a successful business. - Every
new idea has the potential to become a successful business, doesn’t it?

1. Programs of organizational innovation are typically linked to the business
plan. 2. Business organizations spend a significant amount of their turnover on
innovation.3. The amount of investment can vary for organizations with a low and
high rate of change. 4. The average investment is four percent. 5. These goals vary
between improvements to products, processes and services and new product
development.

8.0TBeThTE HA MOCTABJIEHHbIE BONPOCHI.

1. What is the goal of innovation? 2. What are programs of organizational innovation
linked to? 3. Where do business organizations spend their turnover? 4. How can the
amount of investment vary? 5. What is the average investment? 6. Are the goals vary
between improvements and new developments?

LESSON 5. TYPES OF INNOVATION
YrupaxHeHus

1.[{ajiTe pyccKHe JKBHBAJIEHTHI CJICAYHOIINM AHTJINICKUAM CJIOBAM:

concept, type, to identify, model, method, product, design, organizational, structure,
practice, process, production, functional, characteristic, technical, service, financial,
to combine, basic, credit, progressive.

HaifmnTe B TEKCTEC NPEAJOKCHUA C JAaHHBIMH CJI0OBAMHU M NEPEBECAUTE MX Ha
PYCCKHU A3BIK.

2.1IpoyuTaiiTe BHMMATEJbHO JMUrpad, mepeBeauTe €ro Ha PYCCKUHM S3BIK.
CorJacHbl JIM BbI ¢ aBTOPOM?
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3.BLIy‘1HTe HOBbIC 1JId BacC CJI10Ba, HCOﬁXOI[I/IMLIe AJIA IOHUMAaHHudA TEeKCTa.

truth — mpaBza, ncrtuna to include —Bkirouars
to ridicule — to relate —otHOCHTBHCS
to accept —mpuHUMATH supply —

self-evident — input —

to imply — delivery —

alteration —u3meHeHue output —
implementation — customer —tokymnaTeb

substantially —cymectBenHO

4.IlpounTaiitTe H TmepeBeAUTE TEKCT, oOpamas o0co0oe BHHUMaHHME Ha
XapaKTePUCTUKY Pa3JIMYHbIX THIIOB HHHOBAIIMH.

TEXT. Types of Innovation
“All truth passes through three stages.
First, it is ridiculed.
Second, it is violently opposed.
Third, it is accepted as being self-evident”
Arthur Schopenhauer (1788-1860)

The concept of innovation implies different types of innovation. Scholars have

identified a variety of innovation including the following:

Business model innovation — changing the way business is done;

Marketing innovation — development of new marketing methods with
improvement in product design or packaging, product promotion or pricing;
Organizational innovation — the creation or alteration of business structures,
practices and models;

Process innovation — the implementation of a new or significantly improved
production or delivery method,;

Product innovation — the introduction of a new good that is new or
substantially improved. This can include improvements in functional
characteristics or technical abilities;

Service innovation — similar to product innovation except that it relates to
services;

Supply chain innovation — occur in the sourcing of input products from
suppliers and the delivery of output products to customers;

Financial innovation — through which new financial services and products are
developed by combining basic financial attributes (ownership, risk-sharing,
liquidity, credit) in progressive innovative ways.
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S5./laiite KpaTkoe omnpeJaejeHHe PA3JIUYHBIM THIIAM HHHOBALUM, MOJIB3YICh
TEKCTOM.

Oopazen: Financial innovation — combining basic financial attributes in progressive
innovative ways.

. 3aKoHYMTE NMpeaI0KeHNSI HUKeNPUBEAeHHbIMU (pa3amu:
. The concept of innovation ...

. Business model innovation — ...

. Marketing innovation —...

. Organizational innovation — ...

. Process innovation — ...

. Product innovation — ...

. Service innovation - ...

. Supply chain innovation — ...

. Financial innovation — ...

OO ~NO OB~ WDNPEFES

a) the creation or alteration of business structures, practices and models;

b) through which new financial services and products are developed by combining
basic financial attributes in progressive innovative ways;

c) implies different types of innovation;

d) the introduction of new service that is new or substantially improved;

e) development of new marketing methods with improvement in product design or
packaging, product promotion or pricing;

) occur in the sourcing of input products from suppliers and the delivery of output
products to customers;

g) changing the way business is done;

h) the implementation of a new or significantly improved production or delivery
method;

1) the introduction of a new good that is new or substantially improved.

7. 3apaiite codeceTHUKY CJIeAYIOLINE BOIPOCHI:

1.What does the concept of innovation imply?

2. What is business model innovation?

3. How do product and service innovations differ?

4. What does marketing innovation presuppose?

5. Organizational innovation is the creation or alteration of business structures,
practices and models, isn’t it?

6. Where does supply chain innovation occur?

7. What type of innovation develop financial services and products?
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LESSON 6. INNOVATIVE ACTIVITY AND CREATIVITY

YupaxHeHus
1.Haiiaiute B TEKCTe MHTEPHALMOHAJIbHbIC CJI0BA U JalTe UX COOTBETCTBUS Ha
PYCCKOM fI3bIKE.

2.00patuTte BHUMaHHe Ha (pa3pl, coaepxKamue MOAAIbHbIE TJIarojibl.
IlepeBenure ux.

Everything new should be substantially different from others; all organizations can
innovate; it may also have a negative or destructive effect; organizations may be
destroyed; the smallest idea can be the cause of an improvement.

3.3anomHuuTeE ciaeayriime ¢JjaoBa, HCOﬁXO}II/IMbIe AJId IOHUMAHHUA TEKCTa:

to modify — deliberation —
saleable — variety —
incremental — to cause —
destructive — improvement -

4. IlpounTaiiTe U MepeBeAUTE TEKCT.
TEXT. Innovative Activity and Creativity

“All progress, all success springs from thinking”
Thomas Edison (1847-1931)

Being first in the field of inventions is not enough. Innovation is the process
that modifies new and original ideas through their thorough development and wide
business activity into saleable goods, processes and services in demand.

In economics, business and government policy everything new should be
substantially different from others. The innovative activity concerns as a rule both
radical and incremental changes to required products, processes and services. Goal of
innovation is to solve a problem. Innovation is a key issue in the fields of economics,
business, technology, sociology and engineering. Innovation is thought to be a major
driver of the economy.

All organizations can innovate, including, for example, hospitals, universities
and local governments. While innovation typically adds value to some existed thing,
it may also have a negative or destructive effect as new developments clear away or
change old organizational forms and practices. Organizations that do not innovate
effectively may be destroyed by those that do.

In addition, it is of great importance that everyone in the business has the
potential to be creative. Each member of the organization has a different viewpoint.
This will help in deliberation of the variety of ideas created. Even the smallest idea
can be the cause of an improvement in various spheres.
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5.3anaiiTe co0eceAHHMKY BONPOCHI MO TEKCTY, TpedywliHe KpaTKHe OTBETHI
(yes/no questions), nmpeasioskuTe eMy OTBETHTH HA HUX.

Oopasen: 1.Is it enough to be first in the field of inventions? No, it isn’t.

2. Does the innovative activity concern both radical and incremental changes? Yes, it
does.

6.3aKkoHuMTE CJIEAYIONINE TMPEIT0KEHHsI, HCXOIS U3 CONEPKAHUS TEKCTAa:

1. Innovation is the process that ... new and original ideas through their thorough
development and wide business activity. 2. Everything new should be substantially
... from others. 3. The innovative activity concerns both ... changes. 4. Goal of
innovation is to ... . 5. Innovation is considered... of the economy. 6. Innovation may
also have ... effect. 7. Organizations that do not innovate effectively may be ... by
those that do. 8.Everyone in the business has the potential to be ... . 9. Even the
smallest idea can be the cause of ... .

7.Haiiaure B TEKCTE OTBETHI HA CJIEAYIOLIHE BONPOCHI:

1. Yro nmpencraBisier u3 ceds mHHOBamusA? 2. Kakue n3MeHeHUs: BIeYeT 3a coOoi
WHHOBaIlMOHHAs JnearenbHocTh? 3. KakoBa nenp wunHHoBauuu? 4. Kakoe mecto
3aHMMAaeT MHHOBAIMSI B Pa3HbIX oTpacisx? 5. Kakne opranu3amnuu MOTyT 3aHUMAThCS
WHHOBAIMOHHON J1eATeNbHOCTHIO? 6. TOJIBKO M NMOMOKUTENbHBIN 3(DPEKT OKa3bIBaeT
uHHOBaIusA? 7. Beskas mu ujiess MoXKeT ObITh MHHOBAIIMOHHOW B pa3IUYHBIX chepax?

LESSON 7. THE INNOVATION PROCESS. WHAT INNOVATION PROCESS
INCLUDES

YupaxHeHus
1./1aiiTe pycCKHe JKBUBAJIEHTHI CJIEIYIOIINM CJI0BAM:

Company, competence, corporate, culture, systematic, phase, idea, market,
commercial, series, step, form, experimentation, real, chance, program, typically,
plan, positioning, type, definition, action, monitoring, result, communication,
information, analyst, context, traditional, manage, expertise, service, product, extract,
technology, resources, focus, generate.

2.3anoMHuTE cileayromue cjaoBa, HCOﬁXO}II/IMLIe AJIsA IOHUMAaHUA TEKCTAa:

core — confirmation —
approach — moxog alignment —

to select — participation — yuactue
penetration — MPOHMKHOBEHHUE access — MoCTyII

gain — BeIroja seamless —

attitude — oTHoIICHHE breakthrough —

to adopt — npuHUMATH available —

to reject — orseprartb opportunity — BO3MOXXHOCTb
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to squander — to benefit —
to allow — mo3BossATH Memory — mamsITh

3.1Ipoyuraiite u nepeseaure Tekct. Ilpoananusupyire ero coaep:raHue.

TEXT. THE INNOVATION PROCESS. WHAT INNOVATION PROCESS
INCLUDES

Innovation in a business organization requires an understanding of the
company's core competencies, an innovative corporate culture, and a systematic
approach. We can describe three phases in the innovation process: 1) the invention
phase, in which ideas are generated; 2) the implementation phase, in which the best
ideas are selected and developed further; and 3) the market penetration phase, in
which ideas are exploited for commercial gain.

Researcher Gabriel Tarde defined the innovation-decision process as a series of
steps that includes:

1. First knowledge

2. Forming an attitude

3. A decision to adopt or reject
4. Implementation and use

5. Confirmation of the decision
6. Value of experimentation

When an innovative idea requires a better business model a real world
experimentation approach increases the chances of market success.
7. Goals

Programs of organizational innovation are typically tightly linked to
organizational goals and objectives, to the business plan, and to market competitive
positioning.

8. Failures

Common causes of failure within the innovation process in most organizations
can be distilled into five types: Poor goal definition, Poor alignment of actions to
goals, Poor participation in teams, Poor monitoring of results, Poor communication
and access to information.

Analysts agree that companies of all sizes need to place innovation in a broader
context than just traditional research and development and manage the process of
innovation in a structured way. Companies need to establish a seamless innovation
process—an enterprise-wide exchange of ideas that will ensure that the information
and expertise required to create, market, and service breakthrough products is
available and accessible to those who need it. Making use of the information
resources available within a company allows employees to benefit from "corporate
memory." They are better able to focus on innovation because they know where
others have been before them.


http://www.answers.com/topic/market-penetration-2
http://en.wikipedia.org/wiki/Business_model
http://en.wikipedia.org/wiki/Business_plan
http://en.wikipedia.org/wiki/Market
http://en.wikipedia.org/wiki/Competitiveness
http://en.wikipedia.org/wiki/Competitiveness
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4.H0l[TBepIII/ITe HJIA ONPOBEPIrHUTE CICAYIOIIUEC YTBCPKACHUHA, HAYUHAA CBOC
BbICKA3bIBaHHE COOTBETCTBYIOIIEH (ppa3oii: | agree, you are right wau 1 don’t
agree, you are not right, you are wrong. McnpaBbTe HeBepHOe yTBep:KIeHHE.

1. Innovation in a business organization does not require a systematic approach. 2.
We can describe four phases in the innovation process. 3. When an innovative idea
requires a better business model a theoretical approach increases the chances of
market success. 4. Programs of organizational innovation are typically tightly linked
to the business plan. 5. Poor monitoring of results can be a common cause of failure
within the innovation process. 6. “Corporate memory” is benefitable within a
company.

5. IlocTaBbTe 001IME BONPOCHI K CJIEIYIOIINM NMPeAI0KEeHUsAM

Oopazen: Innovation in a business organization requires an understanding of an
innovative corporate culture. — Does innovation in a business organization require an
understanding of an innovative corporate culture?

1. We can describe three phases in the innovation process. 2. Researcher Gabriel
Tarde defined the innovation-decision process as a series of steps. 3. An innovative
idea requires a better business model. 4. Programs of organizational innovation are
typically tightly linked to organizational goals and objectives. 5. Common causes of
failure within the innovation process can be distilled into five types. 6. Companies of
all sizes need to place innovation in a broader context. 7. Making use of the
information resources allows employees to benefit from "corporate memory."

6.HaiiquTe B TekcTe OTBETHI HA CJIeYIONIHE BONMPOCHI:

1. Kakue tpeOoBaHMs NpenbsaBisieT MHHOBaLUMS B OusHece? 2. KakoBbl Tpu (pa3zbl
WHHOBAIIMOHHOTO TIpoliecca’? 3. Kakue maru BxirroyaeT HHHOBAIMOHHBIN Hpouecc? 4,
C 4eM TeCHO CBSI3aHbI MPOrPAMMBbI OpraHU3aIMOHHON MHHOBaMU? 5. KakoBbl 001I1e
INPUYMHBI HEYJad MHHOBAIIMOHHOIO Mpoliecca B opranuzanusax? 6. Uro mo3Bosser
UCIOJIb30BaTh KKOPIOPATUBHYIO MAMSATH»?

7.0xapakTepu3yiiTe HHHOBAIMOHHBII MpoLECC, UCMOIB3YH KJIO4YeBbIe CJI0BA H
¢paswl: the invention phase, the implementation phase, the market penetration phase,
first knowledge, forming an attitude, a decision to adopt or reject, implementation
and use, confirmation of the decision, value of experimentation, goals, failures,
seamless innovation process, “corporate memory”.

LESSON 8. INNOVATION SYSTEM
YupaxHeHus

1.Kakue aHrMiickue COOTBETCTBHS NMPUBEAEHHBIM HUKE PYCCKHM CJI0OBaM
MOKHO HaliTH B TeKkcTe?

[Tonstue, TexHomorus, WHGOpMAINKs, B3aMMOJCHCTBHE, PHIHOK, HAIIMOHAIHHOCTD,
NeATeIIbHOCTh, HMMIIOPTHUPOBATh, IPOU3BOJCTBO, HSKOHOMHYHBIH, OIPEACIATH,
WHUBUTyaJbHOCTh, TIEpeiaBaTh, apTe(PaKThI.


http://en.wikipedia.org/wiki/Business_model
http://en.wikipedia.org/wiki/Business_plan
http://en.wikipedia.org/wiki/Business_model
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2.HaiiguTe B TEeKCTE CJ10BA, 00pa30BaHHbIE OT MPUBEIECHHbIX HUXKE:
nation, produce, economic, direct, joint, individual, develop.

3.Bbi0epuTe NpaBUIBLHBIA BAPUAHT NepPeBoAa (ppa3bl HA AHTJIHICKOM f3BIKE.
In order to turn an idea into a process

a) JIJIsl COBEPIIIEHCTBOBAHUS UJIEU HA MTYTH K MPOLECCY;

0) yTOOBI MPEBPATUTH UJEIO B MPOLIECC.

Determine the rate and direction
a) OHpelleJII/ITB KauyeCTBO U HanpaBneHHe;
0) onpeAeIUTh CTEIIEHb M HaIIpaBJICHUE.

To create, store and transfer the knowledge
a) Ui CO3/IaHMsl, TPUYMHOKEHHS U Mepeadyu 3HaHUI;

0) 711 co3/IaHusl, XpaHEHUsI ¥ TIepeiaun 3HAHUM.

4.BblyunTe cieaylolue cJ0Ba, He00XO0IUMBbIe J1JI5 MOHMMAHHS TEKCTAa:

to root — ykopeHsTh to influence — BiusATH

performance — interconnected — B3auMOCBSI3aHHBIN
incentive — to store — XxpaHUTh

to provide — obecrieurBaTh skill —

framework — kapkac, pamMku

S.Ipouuraiite u mnepeBeaure Tekcr. Kakoe omnpeneineHue TepMHHA
«MHHOBAIUs» BaM Oosiblie noHpaBuwioch? Ilouemy?

TEXT. INNOVATION SYSTEM

The concept of the innovation system stresses that the flow of technology and
information among people, enterprises and institutions is key to an innovative
process. It contains the interaction between the actors who are needed in order to turn
an idea into a process, product or service on the market.

A national system of innovation has been defined as follows:

“ .. the network of institutions in the public and private sectors whose activities and
interactions initiate, import, modify and diffuse new technologies.” (Freeman, 1987)

“ .. the elements and relationships which interact in the production, diffusion and use
of new, and economically useful, knowledge ... and are either located within or
rooted inside the borders of a nation state.” (Lundvall, 1992)

“... a set of institutions whose interactions determine the innovative performance ... of
national firms.” (Nelson, 1993)

“ .. the national institutions, their incentive structures and their competencies, that
determine the rate and direction of technological learning in a country.” (Patel and
Pavitt, 1994)
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“.. the set of distinct institutions which jointly and individually contribute to the
development and diffusion of new technologies and which provides the framework
within which governments form and implement policies to influence the innovation
process. As such it is a system of interconnected institutions to create, store and
transfer the knowledge, skills and artefacts which define new technologies.”
(Metcalfe, 1995)

6. 3anmoIHHUTE INPONYCKH NOAXOAAIIMMHA 110 CMBICJIY IIPpEAJIOraMu,
INPUBCACHHBIMUA HUKE:

Between, to, of, within.

1. The flow of technology and information among people, enterprises and institutions
is key ... an innovative process. 2. The elements which are located ... or rooted
inside the borders of a nation state is a national system of innovation. 3. A set ...
institutions determine the innovative performance of national firms. 4. The
innovation system contains the interaction ... the actors who are needed in order to
turn an idea into a process, product or service on the market.

7.IIpomo/KuTE ompeiesieHns, 1aB KPaTKoe ONMMCAHHE HAIIHOHAJIbHON CHCTEMBbI
HHHOBAIIUH.
A national system of innovation is ...

1. ... the network of institutions whose activities are to ... .

2. ... the elements which interact in ... and are located ... .

3. ... aset of institutions which determine... .

4. ... the national institutions that determine... .

5. ... the set of distinct institutions which contribute to the ... .

LESSON 9. INNOVATION IN EVERYDAY LIFE

YnpaxHeHus
1.IlepeBeanTe HA PYCCKUH A3BIK CJI0BA ¢ MHTEPHALMOHAJIbHBIMU KOPHAMHM.
Popular, company, industrial, progress, transport, modern, constant, material, patent,
production.
2.HaﬁHHTe B TEKCTE CJ10BAa, OﬁpaSOBaHHble M0 TUITY KOHBEPCHUH, IIEPEBECANTE UX
U MPUBEAMTE MPUMeEPbI X UCNOJb30BAHUSA B KAUYeCTBE APYroi 4acTu pevm.
3.Hp0ana17lTe TEKCT " HaﬁIlHTe B CJIOBap€ HE3HAKOMBIC BaM CJIoBa. 3anmoMmHuTE
HX 3JHAYECHUEC. HepeBe):mTe TEKCT.

TEXT. INNOVATION IN EVERYDAY LIFE

Everybody knows one of the most popular companies
under the title “Michelin”.

Everybody knows what this company produces.

But who knows how it all began?
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In 1889 two brothers, André and Eduard Michelin embarked one of the great
human and industrial adventure of our times: one that has shaped and continues to
drive progress in modern means of transport through constant innovation.

A cyclist came to the plant to buy the materials needed to repair the Dunlop
tires on his bicycle. It took three hours of labor and overnight drying to repair the tire
and glue it to the rim. Eduard Michelin dreamed about a tire for the future... a tire that
IS easy to repair.

Michelin filed its first patents for detachable tires that can be repaired in a
quarter of an hour.

The Paris-Brest-Paris bicycle race, ultimately won by Charles Terront on
Michelin detachable tires, provided the occasion to give the public a chance to see
them. They started to work hard and at the end they became one the best company for
the production of tires.

4. O0paTuTe BHUMaHHE HA KOCBEHHbII BONPOC. 3agaiiTe KOCBEHHbIE BONMPOCHI K
HUKCIIPUBECACHHDBIM IPECAJO0KCHUAM.
Oopazen: Who knows how it all began?

1. Everybody knows one of the most popular companies “Michelin”. 2.
Everybody knows what this company produces. 3. In 1889 two brothers, André and
Eduard Michelin embarked one of the great human and industrial adventure of our
times. 4. It took three hours of labor and overnight drying to repair the tire and glue it
to the rim. 5. Michelin filed its first patents for detachable tires that can be repaired in
a quarter of an hour. 6. They started to work hard and at the end they became one the
best company for the production of tires.

5.3aKOHYHUTE MPeII0KeHNs HIKeNpuBeIeHHbIMU dpa3amMu.
1.Everybody knows the company...

2. Two brothers embarked ...

3.1t takes three hours of labour ...

4. The bicycle race gives the public a chance ...

5.They worked hard and became ...

a)...one of the best company.

b)...the great human and industrial adventure.
c)...to repair the tire.

d)... under the title “Michelin.

e)...to see detachable tires.

6.1lepeBequre NHUCHLMEHHO CJEAYWINMH  JUAJIOr, 3allOMHUTEe €ro H
BOCIIPOM3BeEIUTE, UCIIOJIb3YH NepeBo (ppa3, BblACJIEHHbIX KYPCUBOM:

A: TbI 3Haenb» KOMIAHUIO MO Ha3BaHUEM «MHUIIIICH»?

B: [la, 5T0 o1HA M3 caMbIX MOIYJISIPHBIX KOMITAHUU.

A: Y1 9yT0 OHa TPOU3BOAUT?

B: Kaxxapiit 3HaeT 370. CheMHEBIE IIIMHEI.
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A: A TBI 3HaeIb KaKk BCE 3TO HAUMHAJIOCH?

B: A casiran (1've heard) , uto y ucrokos (at the beginning) stoit koMIaHUK CTOSITH

nBa Oparta...

A: Jla, TpeO0BaIOCE MHOTO BPEMEHU, YTOOBI MPOU3BECTU PEMOHT IIMHBI...H OJIUH U3

OpaTheB MeuTal Kak YCKOPUTb 3TOT MPOLECC.
B: Tenepb cbeMHBIE IIMHBI MOKHO OTPEMOHTUPOBATH 33 YETBEPTH Yaca.

A: U ato Bce 3acayra (And that is the deserts) opatbeB MunuieH. OHH TEPBBIMH

3al1aTCHTOBAJIM CbCMHBIC IIINHHEI.

B:OT0 ux mmHBI cTosinm Ha Benocunene Yapawza TeppoHa, KOTOPBIM BbIMTpa

Benorouky llapmx-bpect-ITapuxk?
A: Jla, touno (exactly). 1 tenepp onu cuutarorcs (they are considered)
KOMITaHHMEH 110 MMPOM3BOCTBY BEJIOIIHH.

7. HailnnTe B TEKCTE OTBETHI HA CJIeYIOIIHE BOMPOCHI:

1. Kak Ha3bIBaeTCs OJiHA U3 CaMbIX MOMYJISPHBIX KOMITAHUM?
2. KT0 1 Korja crajg ocHOBaTeJIeM 3TOM KOMITaHUN?

3. YTo NpoOU3BOAUT 3Ta KOMITAHUSA?

4. CKoJbKO paHbIle TpeOOBaIOCh BPEMEHU HA PEMOHT IITMHBI?
5. Ckonbko Teneps TpeOyeTcst Ha 3TO BpeMeHU?

6. KakoBo riaBHOe N300peTeHUE ATON KOMITAaHUH ?

LESSON 10. INNOVATION IN ECONOMICS AND BUSINESS
YnpaxxHeHus

1.Haiiaute B TeKCTE CJI0Ba, 00pa30oBaHHbIE OT MPUBEAEHHbIX HUKE.
Innovate, know, inform, wide, value, differ, produce, change.

JTy4uen

2.1TonOepurte pycckue 3KBUBAJEHTHI K CJIEIYIOIINM AHTJIHICKIM CJI0BaM.

Drives, occurred, scarce resources, wealth, despite, free trade, prosperity.

bnarococrosHue, HeCMOTPsl Ha, ABUXKET, MPOU30ILIH, CBOOOIHAS TOPTOBJIsl, CKYIHbIC

pecypchl, MPOIIBETAHHE.

3.Boiyuure cienywiime ca10Ba, HeOOXOAUMBIE 115l IOHUMAHHS TEKCTA.
commodity — ToBap, MPOIYKT

decline — ymamgox

cumulative — Hapacrarommit

diversified - pacuupennbIit
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4.IIpountaiite u nepeseaure Tekcr. Ckaxure, Ojarogaps 4eMy B IKOHOMHUKE
CIIA 3a nocjieHue roabl NP OU30LLTH 3HAYUTEIbHbIC H3MEHEHNU?

TEXT. INNOVATION IN ECONOMICS AND BUSINESS

Innovation economists believe it is innovation that primarily drives economic
growth in today’s knowledge-based economy. The major changes in the US economy
of the last 15 years have occurred not because the economy accumulated more capital
to invest in big steel mills or car factories; rather they have occurred because of
innovation. The US economy developed a wide area of new technologies, particularly
information technologies, and used them widely.

If the focus in neoclassical economics is “the study of how societies use scarce
resources to produce valuable commodities and distribute them among different
people,” the focus in innovation economics is “the study of how societies create new
forms of production, products and business models to expand wealth and quality of
life.”

Despite a common perception that humankind is in a period of decline a British
journalist Matt Ridley says progress is accelerating thanks to entrepreneurs. He also
reaches a surprising conclusion: innovation and free trade made us human.

Because of innovation life has been getting better much faster than we
recognize. At a certain point, we see a flowering of the human race. If two tribes
invent two different technologies and then go to war, they’ve made no real progress.
But if they trade those technologies, then the changes become cumulative.

What is prosperity? It’s people working for each other. The whole story of
economic progress is one of increasingly specialized production and increasingly
diversified consumption. Exchange led to specialization and innovation. Innovation is
a sort of product of exchange.

5.3akoHYHTE JaHHDbIE MPEAJI0KEHHSI B COOTBETCTBHH € COMEPKaHHEM TEKCTa.
1.Innovation primarily drives ...

2.The major changes in the US economy have occurred because of ...

3.The focus in neoclassical economics is ...

4.The focus in innovation economics is ...

5.Innovation and free trade ...

6.Prosperity is...

7.Innovation is...

6.Ka:xxnomy Bonpocy HalAMTe COOTBETCTBYIOLIUI OTBET.

1. What do innovation economists believe?

2. What is the reason of the major changes in the US economy?

3. What is the difference between the focus in neoclassical and innovation
economics?

4. What is progress accelerating due to?

5. Did innovation and free trade make us human?

6. When do the changes become cumulative?
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7. What is prosperity?
8. What led to specialization and innovation?
9. Is innovation a sort of product of exchange?

a) People working for each other.

b) Innovation drives economic growth,

c) Entrepreneurs.

d) Yes, itis.

e) Yes, they did.

f) When people trade their technologies.

g) Exchange.

h) The first one studies how societies produce and distribute commaodities and the
second — how societies create new forms of production, products and business
models.

1) Innovation.

7.Pacckaxure 0 3HAYEHUH UHHOBAIIUM IS IKOHOMMKH U
NpeaNnpPUHUMATEIbCTBA.

LESSON 11. THE PROBLEM OF INNOVATION

YupaxHeHus
1.Kakmue cynecTByIOT pycCKHe COOTBETCTBHS NMPUBEAEHHBIM HHMKE AHTJIUHCKUM
CJI0BaM:
Technology, original, pioneer, idea, commercial, vacuum, element, patent,
documentary, civilization, generate, conflict, interpretation, transmission, theory,
spontaneous, modernization, social, address.

2.00pa3yiiTe HapeuMsi OT CJICAYOIIUX MNPUJIATATEJbHBLIX TMPH MOMOIIHU
cypduxca —ly. Kakue u3z 06pa3oBaHHBIX HapeUHii BCTPeYawTCH B TeKcTe?
Oopa3zen: high — highly.

Close, entire, original, commerce, successful, complete, relative, easy, previous,
frequent, particular, independent, spontaneous, great, primary, social.

3.I1epeBenuTe ciaeayomme NpeaaoKeHUsI ¢ MeCTOMMeHneM it Ha pyccKHii A3BIK
U 00bsiCHHTe (PYHKIHI0, KOTOPYIO BBINOJHSET MeCTOMMeHHe it, B KaxkaoMm
NnpeI0KeHUH.

1. It is impossible for an inventor to work in a vacuum. 2. It is frequently
difficult to explain how particular innovations of the ancients have been introduced to
Western Europe. 3. It is known that many inventions had been developed previously
and independently in other civilizations. 4. It generates a conflict of interpretations
about the transmission of technology. 5. It is quite certain that in the early centuries
Western civilization addressed to the East for ideas and inspiration.
4.Bbi0epuTe NPpaBUIbHBIA BAPUAHT NEPEBOAA BbIACJICHHOU (pa3bl.
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1. Any innovation is something new and original.
JIroOas HMHHOBANIUA — 3TO YTO-TO ...

a) HOBO€ U OPUTHHAIBHOE

0) cTapoe 1 UCIOJIb30BAHHOE.

2. Any technological innovation must arise out of an inventor’s own pPrevious
experience.

Jlrobast TexHOJOrMYecKass MHHOBAaLMA JIOJDKHA BO3HUKaTh H3 ... CaMOIo
nu3zooperarerns.

a) haHTaCTUYECKUX UACH

0) IpeabIAYIIETO OMbITA.

3. It is frequently difficult to explain how particular innovations of the ancients have
been introduced to Western Europe.

Yacto ObIBaE€T TPYAHO OOBSICHHUTH, KaK OTAEIbHbIC HHHOBALMU APEBHOCTH ... (HA) B
3anaanyto EBpomny.

a) MOBJIMSLIH

0) IPOHUKIIH.

4. The problem is important because it generates a conflict of interpretations about
the transmission of technology.

[IpoOnemMa BakHa, TOTOMY YTO OHa TOPOXAAeT KOH(MIUKT IO TOBOJY
HHTCPIPETAINM ... TCXHOJOT'NH.

a) mepeaavm

0) BOBHMKHOBCHHS.

5.In the early centuries Western civilization addressed to the East for ideas and
inspiration.

B paHHUC BCKA ... IUBUJIIN3alNA O6paTI/IJ'IaCB K BOCTOKy 3a UACAIMHU U BAOXHOBCHUEM.
a) ApaOckas

0) 3anagHas.

5.HaiizuTte B TeKCcTe aHTJIMICKHE IKBUBAJIEHTHI CJICAYIOUIUX CJI0BOCOYETAHMIM:
TECHO CBSI3aH; KOMMEPYECKHUN yCIeX; MPEABbIYILIHANA OIBIT; MOJHbIE JOKYMEHTAIbHbBIE
3allUCU; TMOPOXKIAeT KOH(DIUKT; TEOpUs CIIOHTAHHOM WHHOBALIMM;, II€pPBUYHBIC
COLIMATIbHBIE HYXbI; 3anagHas HMBUIM3alus oopatuiack kK Boctoky.

6.1lpouuTaiiTe u nepeBeanTE TEKCT.

TEXT. THE PROBLEM OF INNOVATION
The notion “innovation” is very closely connected with the problem of great
importance in the history of technology. Any innovation is something entirely new
and original, but the pioneers of inventions and innovations are often not the ones
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who develop their ideas into commercial success because it is impossible for an
inventor to work in a vacuum. Any technological innovation must arise out of an
inventor’s own previous experience. The task of distinguishing an element of novelty
in an invention is completed according to the patent law, but the problem becomes
relatively easy by the possession of full documentary records covering previous
inventions in many countries.

However, very few such records exist, and it is frequently difficult to explain
how particular innovations of the ancients have been introduced to Western Europe.
The problem is rather complicated, especially because it is known that many
inventions had been developed previously and independently in other civilizations.

The problem is important because it generates a conflict of interpretations
about the transmission of technology. On the one hand, the theory exists, according to
which all innovation has moved westward from the long-established civilizations of
the ancient world. On the other hand, there is the theory of spontaneous innovation,
according to which technological modernization is greatly dependable on the primary
social needs. It is quite certain, however, that in the early centuries Western
civilization addressed to the East for ideas and inspiration.

7.3anmoTHUTE MPOMYCKH MOAXOIAIIMMH 0 CMBICIY CJI0BAMH, TAHHBIMH HIKE.

1. The pioneers of inventions and innovations are often not the ones who develop
their ideas into ... success.

2. Any technological innovation must arise out of an inventor’s own previous ... .

3. The task of ... an element of novelty is completed according to the patent law.

4. It is known that many ... had been developed previously and independently in
other civilizations.

5. The problem is important because it generates a ... of interpretations about the
transmission of technology.

6. There is the theory of spontaneous innovation, according to which technological...
is greatly dependable on the primary social needs.

Inventions, modernization, commercial, conflict, distinguishing, experience.

8.0TBeTbTe Ha BONPOCHI, HCIOJIL3Y BBOAHBIEe (pa3bl: it should be said, it is
noted that, it is important to stress (underline).

1. What is the notion “innovation” closely connected with?

2. Do the pioneers of inventions and innovations always develop their ideas into
commercial success?

. Whose experience must any technological innovation arise out of?

. When does the problem of innovation become relatively easy?

. What is frequently difficult to explain?

. Why is the problem rather complicated?

. What does the problem generate?

. What two theories exist?

. What did Western civilization address to the East for?

O© 00 ~NO O bW
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9. IlepeBennTe Ha AHIVIMMCKMI SF3BIK CJEAYIOLIIUE NPeEII0KEHUS, HCIOIb3Ys
MaTepHaJl TeKCTa.

1. TepmuH «MHHOBalLUs» TECHO CBA3aH C OYEHb BaXHON MpoOJIEMON B HCTOPUU
TEXHOJIOTUH.

2. JIrob6ast ”HHOBAIIMS — 3TO YTO-TO MOJIHOCTHIO HOBOE U OPUTHHAJIBHOE.

3. Ho yacTto MHHOBaTopbl HE SBJISAIOTCA pa3padOTYMKaMU HAEH B KOMMEPUYECKHUX
LEJISX.

4. JIrobast TexHOJMIOTHYECKasi MHHOBAILIMS JOJDKHA BOSHUKATh U3 MPEIBIYIIETO ONbITa
caMoro MHHOBATOpa.

5. 3agaya BbISBJICHUS 3J€MEHTa HOBHU3HBI B M300pETEHUU MPOUCXOAMUT COTIJIACHO
3aKOHY O MaTEHTe.

6. Ho npobGsiema obiieryaercst mociie noiay4eHusl MOJHbIX JOKYMEHTAIbHBIX 3aIlncei,
OCBEHIAIONINX MPEIbIYIINE N300PETEHNUS BO MHOTUX CTPAaHaX.

7. Ho 3agactyto TpyaHO OOBSICHUTD, KaK OT/EJIbHbIE MHHOBAIMU APEBHOCTU MOMAJH
B 3anannyto EBporry.

8. IlpoOGnema BaxkHa, MOTOMY YTO OHA TMOPOXAAET KOH(IMKT B TOJKOBAHHUSAX IO
IOBOAY NIE€peJauy TEXHOIOTH.

9. CymectByeT Teopusi, COIVIACHO KOTOPOW BCE MHHOBALMU MPHILIM Ha 3amajg u3
JPEBHUX LIUBUIIA3AIUI.

10.C npyroii CTOpOHBI, CYHIECTBYET TEOpPHSl CIOHTAHHOW WHHOBALIMM, COIJIACHO
KOTOPOM TEXHOJIOTMYECKAsi MOJAECPHU3ALUA B 3HAYUTEIBHOM CTENEHU 3aBUCHUT OT
COLIUATIBHBIX MOTPEOHOCTEM.

11.Ho u3BecTHO HaBepHsSIKa, UTO B paHHHE BEKa 3amajHas LUBHIM3aLUs o0palianach
3a UJeIMH U BIOXHOBEHHEM Ha BOCTOK.
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	1.Какие английские соответствия приведенным ниже русским словам
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